
Item 4a 
Proposed Revision to Bulletin 18-007 

CURRENT 

Educational Activities  

A title company may not provide gratuitous seminars, conventions, or training classes. A title 
company may provide educational programs if it meets the following criteria: 

 •  The content of the program consists solely of education relevant to the title insurance industry; 
 •  The program is non-exclusive and open to all REFs; 
 •  The title company spends no more than $15 per attendee; and 
 •  If there are continuing education credits offered, each attendee must pay an amount equal to 
what the attendee would pay to attend a similar class offered by someone other than a title 
company on the open market. 
 

PROPOSED 

Educational Activities 

A title company may not provide gratuitous seminars, conventions, or training classes. A title company may 
conduct educational programs only if the content of the program consists solely of education regarding title 
insurance, escrow and closing, and legal topics relating to the real estate transaction. 

Examples of allowable topics include services provided by the title company, closing documents, property 
records, recognizing and avoiding real estate fraud. 

Examples of disallowed topics include business management, marketing, using A.I and social media, 
advertising real property. 

The program must be non-exclusive and open to all REFs. 

The title company may spend a maximum of $20 per attendee. 

If there are continuing education credits offered, each attendee must pay an amount equal to what the 
attendee would pay to attend a similar class offered by someone other than a title company on the open 
market. 

 


